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My Hopes for Today

• Encourage you in the “era of participation”
• Provide an overview of some tools available 
• Share some stories, statistics and strategies
• Encourage you to “share for the sake of 

community/science as well as for yourself”
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My Hopes for Today

• Encourage you in the “era of participation”
• Provide an overview of some tools available 
• Share some stories, statistics and strategies
• Encourage you to “share for the sake of 

community/science as well as for yourself”

• Consider yourself as the most appropriate 
“marketer” for your science – your papers, 
your presentations, your data and your 
overall public presence
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Scientists are Constantly 
Evaluated Based on “Statistics”

•Research datasets
•Scientific software
•Publications – peer-reviewed and many others
•Posters and presentations at conferences
•Electronic theses and dissertations
•Performances in film and audio
•Other forms of research

•Who informs the community of availability???
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Think about it…

• 100s if not 1000s of hours of research
behind a paper. How much work is the
PUBLISHER going to do to make sure
people find out about your article?? How
do you find out about an article???

• Shouldn’t YOU and your CO-AUTHORS
invest some time in getting it out to the
network???
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Who markets your work???
If not you, then who?

•“It's not the job of researchers to become
experts in public relations — that's why
universities have press offices, says Matt
Shipman, research communications lead at
North Carolina State University in Raleigh.
But he recommends scientists toot their
own horns as well. ”

• http://www.nature.com/news/kudos-promises-to-help-scientists-promote-their-papers-to-new-audiences-1.20346

http://www.nature.com/news/kudos-promises-to-help-scientists-promote-their-papers-to-new-audiences-1.20346
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My Primary CV is my Blog
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Blogging was VERY Important

•The blog was very important in building 
reputation for my projects

•Networks can take a long time to build…
•With an established network it is easier to 
move a message across multiple channels

•There is no one channel everyone uses! 
Spread the message

• I use blogging a lot less now…
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Twitter – fast messaging to 
bigger content 
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Twitter for Marketing 

•Use Twitter to point to your publications
•Altmetric shows its of value! More later…
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I have a YouTube Channel
https://www.youtube.com/user/ChemSpiderMan/videos

https://www.youtube.com/user/ChemSpiderMan/videos
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YouTube Sharing
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The Career Networking Tool…

http://www.linkedin.com/in/AntonyWilliams

http://www.linkedin.com/in/AntonyWilliams
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as a publishing platform
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Your Postings Get Networked

It’s All Networking,
Networking……..
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Presentations
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Sharing your works online
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Slideshare – Highly Accessed
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Slideshare – NOT Just Slides
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Embed YouTube videos
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ResearchGate is Another Tool for 
Networking and Citation Tracking
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ResearchGate
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Academia.edu
https://rsc.academia.edu/AntonyWilliams

https://rsc.academia.edu/AntonyWilliams
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Book Chapters on Amazon
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Research Paper Amplification 

• Kudos connects papers to social media platforms such as 
Twitter for amplification
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Explain
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A publication as a point-in-time

• From a publication how do you cite forward?
• to errata?
• to your later publications?
• to electronic notebook pages?
• to blog posts about your work? 
• to other peoples related publications?
• to reinterpreted data you don’t publish?



Office of Research and
Development

The Article…
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Claimed…
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Enriched…
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Alt-Metrics Manifesto

http://altmetrics.org/manifesto/

http://altmetrics.org/manifesto/
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https://impactstory.org/u/0000-0002-2668-4821

https://impactstory.org/u/0000-0002-2668-4821
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AltMetric Scores and “Donuts”
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Published two weeks ago
https://f1000research.com/articles/6-1315/v1
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Various Versions of This Talk
www.slideshare.net/AntonyWilliams

Email: williams.antony@epa.gov

http://www.slideshare.net/AntonyWilliams
mailto:Williams.antony@epa.gov
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My Recommendations

• Participate building your profile – share data, 
papers, presentations, etc..

• Enhance your LinkedIn profile
• Choose: ResearchGate or Academia.edu
• Share: Your data, your presentations, your 

publications, yourself 
• Use: Kudos to claim and enrich your articles
• Twitter: 140 characters is an easy share…
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